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Abstarct

Objectives: This study aims to evaluate patients' knowledge,
sources of knowledge, and perceptions towards medicines in
the state of Penang, Malaysia.

Materials and Methods: A cross sectional study design using
convenience sampling technique was adopted in this study. A
pre-validated questionnaire was developed and distributed to
800 participants in the state of Penang, Malaysia. All data was
analysed using SPSS version 16. A p-value of less than 0.05 was
considered significant.

Results: 700 respondents successfully responded to the
survey. One third of the respondents were aware of
conventional/modern medicines. Whereas only 3.3% knew
what is meant by generic medicines. High proportion of
respondents wrongly perceived the quality of medicines to be
related to the familiarity with the medicine, frequency of
advertisements, price, packaging and country of the
manufacturer. In addition, friends, family members, financial
status, and previous history, found to play an important role in
patients decisions when selecting medicines.

Conclusion: Results of this study urge for a national
awareness program to the public regarding medicines.
Decision makers have to consider these findings since high
proportion of the public perceive and consume medicines
irrationally.
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Introduction

Industries spend billions of dollars to develop safe and
effective medications [1]. In addition, WHO, FDA, and
governments work hard for setting regulations and guidelines
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to protect patients and to make sure that these
medications are properly administered to patients and
used effectively [2, 3]. At the same time, studies found that
many drugs have shown lower effectiveness in the clinical
practice than what was reported by the randomized
control trials [4]. Many factors might influence the
effectiveness of the treatment process which include the
drugs, physicians, health systems and patients.[4] Patients
who are the end users of medicines play a major role in
the success of treatment process [5]. If patients don't use
these medications as prescribed or written in the
guidelines, all efforts that been paid by industries, WHO,
FDA, and governments will be lost. Therefore, it is very
important to evaluate and understand patients'
perceptions and behavior towards medicines. Many
factors could play an important role in patients' behavior
towards medicines. One of these factors is patients'
knowledge about medicines, as well as sources of this
knowledge [6]. Many people rely on information gathered
from the internet or rely on their personal or family
members previous experiences [7-9] which could be at
most of the time misleading. Other people rely on the
information provided by health care professionals such as
physicians, pharmacists or nurses whereas others acquire
drug information from product packaging or advertising
[9, 10]. Other factors which could play a major role in
patients' behaviors towards medicines include financial
status of the family, total cost of the treatment, company
name, country of manufacturer, etc [8, 11].

The increase in switching of prescription drugs into non-
prescription drugs has significantly played a major role in
increasing self medication by patients [12-17]. This
resulted in increase the risk of inappropriate use of
medicines, such as overdosing, appearance of side-effects
and interaction with prescribed medicines [18-20]. As a
result, understanding patients perceptions, knowledge,
source of knowledge and factors affecting on medicines
selection are of prominent need to be studied [21].

In Malaysia, few studies have evaluated general public
perceptions towards specific medicines. These studies
were limited to children attitudes towards medicines [22],
diabetes patients knowledge about their medicines [23]
and dental students knowledge about complementary and
alternative medicines [24].Therefore, to our knowledge,
this is the first study of its kind in Malaysia that evaluates
the general public perceptions towards medicines in
general. Thus, the aim of this study is to evaluate patients’
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knowledge, factors influencing on their knowledge, and
perceptions towards medicines in the state of Penang,
Malaysia.

the general public demographic profiles and their
perceptions about medicines. P-value of less than 0.05
was considered significant.

Method

Study design

A cross-sectional study design was carried out in the state of
Penang Malaysia from September 2010 until December 2010.
800 questionnaires were distributed to the general public
using non probability convenience sampling technique.

Study setting

This study was conducted in the state op Penang, Malaysia.
Penang is a multi ethnic state which consists of 1.77 million
inhabitants with majority of Chinese, Malays, and Indians.
Healthcare system in Malaysia is divided into public and
private sectors. Public sector which is heavily used by the
general public is subsidized by the government whereas
private sector is targeting wealthy patients. In 2009, Malaysian
healthcare industry was almost USD8.4 billion in which 60%
contributed by the government [25].

Data collection tool: The questionnaire

The questionnaire was developed after extensive literature
review on current issue. Face and content validation was done
by a group of experts at the Discipline of Social and
Administrative Pharmacy at Universiti Sains Malaysia.
Questionnaire was divided into three sections. The first section
consisted of seven demographic questions: gender, age,
ethnicity, marital status, education level, monthly household
income, and residence location. The second section comprised
of seven questions to explore respondents’ perceptions about
medicines. The third section included 19 questions categorized
into four parts i.e. general factors, financial factors, and feature
of the medicine, in evaluating the consumer’s priority in
selecting medicines. The answer format was framed in a 5
point Likert-scale (1=strongly disagree, 2=disagree, 3=neutral,
4=agree and 5=strongly agree).

Inclusion and exclusion criteria

Respondents who were at the age of 18 years old and above,
able to read and write and agreed to give a verbal informed
consent were included in the study. Whereas those below the
age of 18 years old, unable to read or write or refused to give
the informed consent were excluded from this study.

Data collection technique

Data collectors met with the respondents in the public areas of
the state of Penang such as restaurants, shopping malls, bus
stations as well as hospitals. First, data collectors introduced
themselves to the respondents and briefed them about the
study. Then, they informed them that all data will be kept
confidential and their participation to the study will be
voluntarily. Once the respondents gave their agreement to
participate in the study, data collectors passed them the
questionnaire which needed on the average of 10 minutes to
be completed.

Statistical analysis

Data obtained from this survey were coded, entered and then
analyzed using the Statistical Package for Social Sciences
(SPSS) Version 16. Descriptive results were presented as
frequencies, percentages and mean * standard deviation (SD),
Chi-square test was used to determine the association between
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Results

700 respondents successfully responded to this survey.
Most of the respondents (57.6%; n=403) were females.
Majority of respondents were Chinese (50.7%; n=355)
and Malay (38.3%, n=268). Greater part of the
respondents have passed the tertiary education level
(62.1%, n=435). Table 1 summarizes the details of the
respondents’ demographics.

Table 2 shows respondents' understanding with different
types of medicines. It was found that majority of
respondents have a lack of knowledge regarding the
different types of medicines. Only 37.3% of respondents
knew what is meant by modern of conventional medicines
whereas only 3.3% knew what is meant by generic
medicine.

Table 3 shows the respondents' behavior once they have
minor illness. It was found that majority prefer to see a
doctor while almost one-fifth of them prefer not to take
any medicine.

Table 4 explains the respondents' perceptions towards
medicine. Two-thirds of respondents thought that familiar
drugs are of better quality whereas almost half of
respondents believed that country of manufacturer would
affect on drugs' quality. Moreover, almost 60% of
respondents believed that level of advertising would
affect on the quality of the advertised drug. It was found
that higher proportion of young respondents below 19
years old and Indians answered yes when were asked
whether familiar drugs are of better quality. In addition,
higher proportion of middle income RM3000-5000 and
rural respondents answered yes when asked whether
more expensive drugs are of better quality. Besides,
higher proportion of Indian, high income and rural
respondents also were affected with the country of the
manufacturer.

Table 4: Respondents' perceptions towards medicines
Table 5 summarizes respondents' sources of information
regarding their perceptions towards medicines. Various
sources, such as pharmacist, physician, friends and
experience, seemed to almost equally affect on
respondents’ preferences for selecting medicines. It was
found that higher proportion of males, those with the age
of less than 19 years old, married and live in rural areas
answered agree when were asked if their preferences are
affected by their doctors or physicians prescriptions.
Whereas, higher proportion of females, those with age 40-
49 years old, Chinese, with household monthly income
between RM3000-5000, and live in urban areas are more
affected by pharmacists advices and recommendations.
Furthermore, higher proportion of married respondents
and who are living in rural areas agreed when asked
whether their preferences are affected by comments from
others who have tried the product. Finally higher
proportion of respondents with age 40-49 years old
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agreed to the statement that previous experience with the
effectiveness of the product would affect on their preferences
in selecting medicines.

Table 6 evaluated the financial impact on selecting medicines.
Financial status such as family financial status, cost of
medications, availability of medical insurance were found to
play a foremost role in patients preferences in selecting
medicines. It was found that higher proportion of females,
respondents below 19 years of age, Indians, singles and those
with tertiary educational level agreed to the impact of personal
or family financial status would affect on their medicines’
selection. In addition, higher proportion of respondents with
secondary educational level and those with income between
RM3000-5000 are affected with the price of the drug. Finally,
higher proportion of Indian respondents agreed to the impact
of the availability of insurance coverage on their drugs’
selection.

Table 7 shows the other factors that might play a role in
selecting the preferred medicines. It was found that product
packaging, advertising, product location, product expiry date
and manufacturer, played an important role in selecting the
preferred medicines. Higher proportion of females, Malay, and
married respondents are affected by the packaging of the
product. Whereas expire date of the product has a great impact
on females, respondents of less than 19 years old, Indians, and
those with secondary education level than other respondents.
In addition, manufacturer of the product would significantly
affect on respondents of the age group between 30-39 years
old, Indians, married, living in rural areas and those with no
informal education.

Discussion

Patients who are the end users of the medicines are a key
success factor for the treatment process. Therefore, any lack of
knowledge, misconception or miss practice regarding
medicines would negatively affect on drugs utilization,
patients' quality of life and country resources. In this study,
more than one-third of respondents were aware regarding the
term conventional/modern medicines. This could be due to the
frequent prescribing practices of modern medicines by
prescribers and absence of generic substitution policy in
Malaysia [26]. Furthermore, prescribers practices in the north
east of Malaysia were found to be highly affected by drug
advertisements and product bonuses offered by
pharmaceutical companies, patient’s socio-economic factors as
well as credibility of manufacturers which influence their
choice of medicine [27]. Knowledge about generic medicines
concept was very poor among the respondents. This might be
due to the absence of generic substitution policy in Malaysia
[26]. similar findings were found in Pakistan where general
public knowledge regarding generic drugs was poor [28].

One third of respondents (36.3%) preferred to see a doctor
when they feel with minor illness. the absence of dispensing
separation could be one of the reasons of this behavior [29]. It
is easier for patients to be diagnosed and get their medications
from one place. Slightly less than that percentage (30%)
preferred to opt for OTC drugs from the community pharmacy.
Many of them may self medicate themselves without getting
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the advice from the pharmacists where they just ask for a
specific OTC drug. Many people believe that OTC drugs are
safe and used for minor illnesses and for a short duration
[14]. Therefore, self medication practices is highly
prevalent in the developed countries [8, 14, 16, 30, 31] as
well as in developing countries [12, 15, 32-34].

More than one-fifth of the respondents preferred to leave
their immune system to fight the disease and not to take
any medication. This might be due to the presence of the
side effects of medicines as well as due to almost 50% of
them have a low household monthly income of less than
RM1000.

Respondents' perceptions towards medicines
More than half of the respondents (62.6%) believed that
more expensive drugs are of better quality. This is a
common perception in marketing where consumers
perceive more expensive products to be of better quality
[15, 16]. Another factor might be due to the believe that
generic drugs are of cheaper price and lower quality
where a review study found that many generics failed to
be effective as the innovative alternatives [37].
72% of the respondents believed that more familiar
medicines are of better quality which could be due to the
belief that better drugs are more familiar among the
public and frequently used among them. In addition,
advertising level and country of manufacturers seems to
reflect the quality of the medicines positively [38-40].
Many people believe that products are better
manufactured in the developed countries compared to
those manufactured in the developing countries [41, 42].
Therefore, in most cases general public trust and prefer to
use western manufactured products than products
manufactured in the developing countries.
Factors affecting on consumers’ preferences in
selecting medicines

Just more than two thirds of the respondent
(68.9%, n=482) agreed that physician’s or doctor’s
opinion is important to them when they purchase
medicines. Research has shown that physician’s or
doctor’s opinion is vital in this aspects. One of the
researches on prescription switching decision also
showed that physician’s opinion is one of the most
important factors to be considered [43]. This is an
expected and undeniable finding as physicians are
perceived as one of the most knowledgeable health care
practitioners on drugs and medication used. In fact, closer
patient-physician relationship has resulted in the general
public perceives that the advice of physician is reliable.
Hence, physician’s opinions becomes an important factor
when comes to the drug decision making process.

There is a significant association (p=0.003) between
general public’s residential areas with the physician’s
opinion in making medication purchasing choice. This is
because the different place of growing up would affect the
knowledge and information exposed to them which leads
to different perception towards medicine. Besides, the
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culture at the place of growth of respondents would definitely
influence on their. In the USA, a study found that Immigrants,
who had recently arrived to the USA, tended to find ways to
hold on to the culture that they had left behind either
physically or spatially by maintaining their old customs and
habits [44].

Almost two-thirds of the respondents (66.7%, n=326) agreed
that pharmacist’s advices and recommendations affect on their
decisions in purchasing medicines. This may be due to the fact
that most of our respondents were highly educated thus they
are more aware of the role of pharmacists in the health care
provision. Studies showed that there is a shift of pharmacist
role from traditional dispensing to more up front patient
counseling and education. Patients are now more encouraged
to seek advice from their community pharmacist [45].

Nearly half of the respondent (56.1%, n=393) agreed that
comments from previous user of the particular drug is
important to their decision to purchase medicine. There were
several studies suggested that social relationships (friends and
family members) may influence the decision to use
Complementary and Alternative Medicine (CAM). For example,
a qualitative study of arthritis patients who used CAM revealed
that personal testimonials and recommendations from family
and close friends were often precursors to the decision to use
CAM [46]. Similarly, research indicates that friends and family
members were among those who mostly used sources of CAM
information [47, 48].In conclusion, these findings are
consistent with a consumer decision-making view of
medication use, suggesting that trusted social relationships
serve as a valued external information source in the decision to
use any medication in the absence of prior personal
experience. A study had shown that past experiences of friends
and relatives affect a person’s treatment decisions. Most
respondents knew or had heard of other people who had
undergone similar treatments. Past treatment choices of
relatives, friends, or acquaintances affected the present
treatment choices and affected some people’s attitudes and
beliefs about the potential success or failure of a particular
treatment [49].

Personal or family financial status and cost of medicines were
important drivers for medicines selection. Most of our
respondents’ household monthly income was of less than
RM3000 (73%). Therefore, cost of treatment was an important
concern to them. This is due to the fact that they often face
budget constraints. This is rational because for low incomes, it
will be a financial burden to contribute out-of-pocket
payments. In contrast, those with higher income are willing to
pay in order to get a good quality pharmaceutical care service
in return. For example, in order to treat common diseases such
as diabetes and viral illnesses, patients have to pay 2 days' and
8 days' salary to buy the innovator versions of glibenclamide
and acyclovir, respectively.[50] Therefore, more often generic
drug will become the choice for individual with low financial
status compared to branded drugs. Some studies have found
that people who are willing to pay for medical tratment are
people with high income [51].
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Majority of the respondents (49.3%) agreed that
packaging of the product did affect their selection for
medication and another 14.9% of the respondents
disagreed with the statement. Most of the respondents
might felt that packaging is crucial for them in identifying
the brand and help their purchasing decision. Some of the
respondents judged on the product attractiveness before
purchasing. Only minority of the respondents do not
depend on product packaging while purchase medicines
[52]. Gender (p=0.041), ethnicity (p=0.037), and marital
status (p=0.028) showed a statistically significant
association for the product packaging. Packaging of the
product plays an important role in marketing process as it
illustrates the quality and the image of the product. For
instances, blisters medications are gaining popularity
among the consumers compared to solid medications such
as tablets. Attractive and innovative packaging assists in
improving the shelf visibility, improve functionality,
improve medication adherence and boost customer
satisfaction [52].

Study Limitations

This study utilized a non-random convenient sampling
technique of the general public in the state of Penang only,
limiting the generalizability of the findings. General public
in other states were not included in the study. Hence, the
results may not accurately represent the whole
population of general public.

Conclusion

Pharmacists and physicians were found to be the main
sources of knowledge about medicines. Whereas, many
respondents tend to rely on their own experience, friends,
and relatives as sources on medicines information. Miss
concepts about the quality of medicines were found highly
prevalent among the respondents. They believed that
country of manufacturing, advertising level, familiarity
with the product, packaging and price of the medicine are
the indicators for its quality. Therefore, it is recommended
to conduct national awareness programs about medicines
safety and the reliable sources of knowledge about
medicines. It is also recommended to extend this project
to include all other states in Malaysia.

Conflict of Interest

Authors have disclosed no conflict of interest

References

1. Kaplan, W.A, Ritz LS, Vitello M, et al, Policies to
promote use of generic medicines in low and middle
income countries: A review of published literature,
2000-2010. Health Policy, 2012 (in press)

2. Farooqui, M., Hassali MA, Abdul Shatar AK, et al,
Complementary and Alternative Medicine (CAM) use
by Malaysian oncology patients. Complementary
Therapies in Clinical Practice, 2012. 18(2): p. 114-

Archives of Pharmacy Practice Vol 3., Issue 3,2012



Archives of Pharmacy Practice

10.

11.

12.

13.

14.

15.

16.

17.

18.

120.

Alhaddad, M.S., M.A. Hassali, and 1. Maghrabi, PHP82 A
Study Explorating the General Public Perceptions Towards
Medicines. Value in Health, 2011. 14 :(7)p. A348.

Isacson, D. and K. Bingefors, Attitudes towards drugs--a
survey in the general population. Pharmacy World &
Science, 2002. 24(3): p. 104-10.

Hassali, M.A,, M. Haddad, and A.A. Shafie, PCV44 Role Of
Community Pharmacists In Health-Related Education And
Counselling:Views From General Public In The State Of
Penang, Malaysia. Value in Health, 2010. 13(7): p. A524-
A525.

Babar, Z.-U.-D., Stewart |, Reddy S, et al,, An evaluation of
consumers’ knowledge, perceptions and attitudes regarding
generic medicines in Auckland. Pharmacy World & Science,
2010. 32(4): p. 440-448.

Bozoni, K., M. Kalmanti, and S. Koukouli, Perception and
knowledge of medicines of primary schoolchildren: the
influence of age and socioeconomic status. European
Journal of Pediatrics, 2006. 165(1 :(p. 42-49.

Birchley, N. and S. Conroy, Parental management of over-
the-counter medicines. Paediatric Nursing, 2002. 14(9): p.
24-8.

Denise E. DeLorme, Orlando F, Jisu Huh, et al., Seniors’
perceptions of prescription drug information sources.
International Journal of Pharmaceutical and Healthcare
Marketing, 2007. 1(2): p. 107-127.

Sharrad, A.K. and M.A. Hassali, Consumer perception on
generic medicines in Basrah, Iraq: Preliminary findings
from a qualitative study. Research in Social and
Administrative Pharmacy, 2011. 7 :(1)p. 108-112.

Lau, D.T., Orlando F, Jisu Huh, et al, Older patients’
perceptions of medication importance and worth: an
exploratory pilot study. Drugs Aging, 2008. 25(12): p.
1061-75.

Yousef, A.M., Al-Bakri AG, Bustanji Y, et al., Self-medication
patterns in Amman, Jordan. Pharm World & Science 2008 .
30(1): p. 24-30.

Glintborg, B., Andersen SE, Spang-Hanssen E, et al., The
use of over-the-counter drugs among surgical and medical
patients. European Journal of Clinical Pharmacology,
2004.60(6): p. 431-7.

Cuzzolin, L. and G. Benoni, Safety of non-prescription
medicines: knowledge and attitudes of Italian pharmacy
customers. Pharmacy World & Science, 2010. 32(1): p. 97-
102.

Adedapo, H.A,, Lawal AO, Adisa AO, et al, Non-doctor
consultations and self-medication practices in patients seen
at a tertiary dental center in Ibadan. Indian Journal of
Dental Research, 2011. 22(6 :(p. 795-8.

Balbuena, F.R, A.B. Aranda, and A. Figueras, Self-
medication in older urban mexicans : an observational,
descriptive, cross-sectional study. Drugs Aging, 2009.
26(1): p. 51-60.

Blenkinsopp, A. and C. Bradley, Patients, society, and the
increase in self medication. British Medical Journal, 1996.
312(7031): p. 629-32.

Indermitte, J.,, Reber D, Beutler M, et al., Prevalence and
patient awareness of selected potential drug interactions

Page 246

with self-medication. Journal of Clinical Pharmacy and
Therapeutics, 2007. 32(2): p. 149-59.

19. Davies M], Reber D, Beutler M, et al., The general
public’s attitudes towards medicinal products. Journal
of Pharmacy Practice, 2009. 17(S1 A23.(

20. Hughes, L., C. Whittlesea, and D. Luscombe, Patients’
knowledge and perceptions of the side-effects of OTC
medication. Journal of Clinical Pharmacy and
Therapeutics, 2002. 2 :(4)7p. 243-8.

21. Shoemaker, S.J. and D. Ramalho de Oliveira,
Understanding the meaning of medications for
patients: the medication experience. Pharmacy world
& science : PWS, 2008. 30(1): p. 86-91

22. Dawood, O.T., M.LM. Ibrahim, and A.C. Abdullah,
Factors influencing children's knowledge and attitudes
toward medicines in Malaysia. Journal of Men's
Health, 2011. 8(4): p. 288-298.

23. Al-Qazaz, H.K, Hassali MA, Shafie AA, et al,
Perception and knowledge of patients with type 2
diabetes in Malaysia about their disease and
medication: A qualitative study. Research in Social
and Administrative Pharmacy, 2011. 7(2): p. 180-
191.

24. Babar, M.G., Syed SH, Naing CM, et al., Perceptions and
self-use of Complementary and Alternative Medicine
(CAM) among Malaysian dental students. European
Journal of Integrative Medicine, 2012. 4(1): p. e63-

€69.
25. OECD Reviews of higher education in regional and city
development. http://

http://www.oecd.org/dataoecd/62/39/47506877.p
df accessed on June, 23 2012.

26. Chong, C.P.,, Hassali MA, Bahari MB, et al,, Evaluating
community pharmacists’ perceptions of future generic
substitution policy implementation: A national survey
from Malaysia. Health Policy, 2010. 94(1): p. 68-75.

27. Chua, G.N., Hassali MA, Shafie AA, et al, A survey
exploring knowledge and perceptions of general
practitioners towards the use of generic medicines in
the northern state of Malaysia. Health Policy, 2010.
95(2-3 :(p. 229-235.

28. Jamshed, S.Q., Hassali MAA, Ibrahim MIM et al., PIH22
Do Low-Income Groups In Pakistan Understand The
Concept Of Generic Medicines? Value in Health, 2010.
13(7): p. A543-A544.

29. Shafie, A.A,, Hassali MA, Azhar S, et al,, Separation of
prescribing and dispensing in Malaysia: A summary of
arguments. Research in Social and Administrative
Pharmacy, 2012. 8(3): p. 258-262.

30. Amoako, E.P., L. Richardson-Campbell, and L.
Kennedy-Malone, Self-medication with over-the-
counter drugs among elderly adults. Journal of
Gerontological Nursing, 2003. 29(8): p. 10.5-

31. Nunes de Melo, M., Madureira B, Nunes Ferreira AP
et al,, Prevalence of self-medication in rural areas of
Portugal. Pharm World & Science, 2006. 28(1): p. 19-
25.

32. Sawalha, A.F.,, Sweileh WM, Zyoud SeH et al, Self-
therapy practices among university students in

Archives of Pharmacy Practice Vol 3., Issue 3,2012



Archives of Pharmacy Practice

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

Palestine: Focus on herbal remedies. Complementary
Therapies in Medicine, 2008. 16(6): p. 343-349.

You, ], Wong F, Chan F, et al,, Public perception on the role
of community pharmacists in self-medication and self-care
in Hong Kong. BMC Clinical Pharmacology, 2011. 11(1): p.
19.

Alghanim, S.A., Self-medication practice among patients in
a public health care system. East Mediterrian Health
Journal, 2011. 17(5): p. 409-16.

Verma, D.P.S. and S.S. Gupta, Does Higher Price Signal
Better Quality? The Journal for Decision Makers, 2004.
29(2): p. 67-77.

Volckner ¢F. and ]. Hofmann, The price-perceived quality
relationship: A meta-analytic review and assessment of its
determinants. Marketing Letters, 2007. 18(3): p. 181-196.
Bate, R., G.Z. Jin, and A. Mathur, Does price reveal poor-
quality drugs? Evidence from 17 countries. Journal of
Health Economics, 2011.

S, M. and Z. H, Advertising Spending and Perceived Quality
Marketing Letters, 2000. 11(3): p. 221-233.

Sridhar Moorthy and S.A. Hawkins, Advertising repetition
and quality perception. Journal of Business Research,
2005. 58: p. 354-360.

C. Robert Clark, Ulrich Doraszelski, and M. Draganska, The
effect of advertising on brand awareness and perceived
quality: An empirical investigation using panel data.
Quantitative Marketing and Econnomics Journal, 2009. 7:
p.207-236.

Gopalkrishnan R .lyer and ].K. Kalita, The Impact of
Country-of-Origin and Country-of-Manufacture Cues on
Consumer Perceptions of Quality and Value. Journal of
Global Marketing 1997.11(1): p. 7-28.

Kojo Saffu and D. Scott, Developing country perceptions of
high- and low-involvement products manufactured in other
countries. International Journal of Emerging Markets,
2006. 4(2): p. 185-199.

Ganther-Urmie, ].M., Nair KV, Valuck R, et al.,, Consumer
attitudes and factors related to prescription switching
decisions in multitier copayment drug benefit plans.
American Journal of Managed Care, 2004. 10(3): p. 201-8.
Rao, D., Choice of medicine and hierarchy of resort to
different health alternatives among Asian Indian migrants
in a metropolitan city in the USA. Ethnicity and Health,
2006.11(2): p. 153-67.

Bond, C.M. and C. Bradley, Over the Counter Drugs: The
interface between the community pharmacist and patients.
British Medical Journal, 1996.312(7033): p. 758-760.
Opher Caspi, Mary Koithan, and M.W. Criddle, Alternative
medicine or “alternative” patients: A qualitative study of
patient-oriented decision-making processes with respect to
complementary and alternative medicine. Medical Decision
Making, 2004. 24: p. 64-79.

Eng, ], Ramsum D, Verhoef M, et al., A population-based
survey of complementary and alternative medicine use in
men recently diagnosed with prostate cancer. Integrative
Cancer Therapies, 2003. 2(3): p. 212-6.

Lee, G.B., Charn TC, Chew ZH, et al., Complementary and
alternative medicine use in patients with chronic diseases in
primary care is associated with perceived quality of care

Page 247

49.

50.

51.

52.

and cultural beliefs. Family Practice, 2004. 21(6): p.
654-60.

Kelly-Powell, M.L., Personalizing choices: patients’
experiences with making treatment decisions.
Research in Nursing & Health, 1997. 20(3): p. 219-
27.

Ud din Babar, Z., M.ILM. Ibrahim, and N.I. Bukhari,
Medicine Utilisation and Pricing in Malaysia: The
Findings of a Household Survey. Journal of Generic
Medicines: The Business Journal for the Generic
Medicines Sector, 2005. 3(1): p. 47-61.

Kartman, B., F. Andersson, and M. Johannesson,
Willingness to pay for reductions in angina pectoris
attacks. Medical Decission Making, 1996. 16(3): p.
248-53.

Bernard Roullet and O. Droulers, Pharmaceutical
Packaging Color and Drug Expectancy. Advances in
Consumer Research, 2005. 32

Archives of Pharmacy Practice Vol 3., Issue 3,2012



Archives of Pharmacy Practice

Table 1: General characteristics of the respondents

Demographic characteristics Frequencies(n) Percentages (%)
Gender Male 295 42.1
Female 403 57.6
Age <19 19 2.7
20-29 424 59.1
30-39 159 22.1
40-49 82 11.7
250 26 3.7
Ethnicity Malay 268 38.3
Chinese 355 50.7
Indian 69 9.9
Others 8 1.1
Education Level  Informal education 37 5.3
Primary School 36 27.4
Secondary School 192 353
Tertiary School 435 62.1
Marital Status Single 446 63.7
Married 251 359
Household 247 35.3
monthly income<RM1000*
RM1000-RM3000 264 37.7
RM3001-RM5000 109 15.6
>RM5000 80 11.4
Residence of 228 32.6
location Rural
Urban 472 67.4

*1USD =RM3.2
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Table 2: Knowledge about different types of medicines

I understand what is meant by: Response
Frequencies Percentages
(n) (%)

Conventional/modern medicine 261 37.3
Prescribed medicine 114 16.3
Generic medicine 23 3.3
Traditional and complementary medicine 130 18.6
Poison/ controlled medicine 93 13.3
Over-the-counter (OTC) drugs 42 6.0
Patented medicine 37 53

Table 3: Response to minor illnesses

If I have a minor illness, I will Response
Frequencies Percentages
() (%)
See the doctor 254 36.3
Opt for OTC drugs from a community pharmacy 210 30.0
Use traditional medicine 77 11.0
Prefer not to take any medications 159 22.7
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Table 4: Respondents' perceptions towards medicines

Section Responses Chi-square test exact p-values
(n) (p<0.05)
(%)
Yes No Gender Age Ethnicity = Marita Education Monthly Residenc
1 level income e location
status
Do you think that a more 438 260 0.359 041 0.276 0.239  0.452 <0.001 <0.001
expensive product indicates a (62.6) (37.1) 8
better quality?
Do you think that medicines of 506 194 0.157 0.00 0.032 0.063  0.078 0.363 0.492
more familiar brand to you (72.3)  (27.7) 7
have a better quality?
Does the advertising level 413 285 0.539 0.36 0.448 0.225 0.560 0.029 <0.001
affect your perceived quality of (59.0) (40.7) 9

the medicines?

Does the country of 373 3274 0.337 0.82 0.044 0.429 0.181 0.000 0.012
manufacture affects your (53.3) (6.7) 4
selection for drugs of the same

effect?
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Table 5: Factors that affect on the consumers' preferences in selecting medicines

Questions Responses Chi-square test exact p-values
Gender Age Ethnicity =~ Marital Education  income Residence
SD DA N A SA status level location
m W M () ()
% % % % %
Your doctor’s or 6 23 189 317 165 0.020 0.002 0.096 <0.001 0.555 0.100 0.003
physician (09) (3.3) (27.0) (45.3) (23.6)
prescription.
Your pharmacist’s 3 26 204 326 141 0.002 0.004 <0.001 0.884 0.028 0.042 0.010
advice and (04) (3.7) (291) (46.6) (20.1)
recommendation.
Comments from 8 76 223 320 73 0.064 0.345 0.140 0.041 0.236 0.078 0.003
others who have (L1) (109 (319) (45.7) (10.4)
tried the product. )
Previous 2 28 162 346 162 0.059 0.013 0.128 0.652 0.002 0.055 0.107

experience on the 03) (4.0) (231) (49.4) (23.1)
effectiveness of

product.

Note: SD: Strongly Disagree, DA: Disagree, N: Neutral, A: Agree, SA: Strongly Agree
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Table 6: Financial factors affecting on medicines' selection

Questions Responses Chi-square test exact p-values
Gender Age Ethnicity Marital Education income Residence
SD DA N A SA status level location
m M () () ()
% % % % %
Personal or family 2 28 162 346 162 0.040 0.032 0.049 0.004 0.004 0.134 0.745
financial status. (0.3) (4.0 (23.1) (49.4) (23.1)
Cost or price of 1 50 138 381 130 0.509 0.144 0.218 0.693 0.035 0.002 0.635
medicines. (0.1) (7.1) (19.7) (54.4) (18.6)
Total cost needed 1 33 176 332 158 0.140 0.010 0.886 0.967 0.664 0.073 0.317
to complete the (0.1) “47) (251 (47.4) (22.6)
whole course of
treatment.
Coverage of 0 44 236 297 123 0.607 0.807 0.017 0.299 0.691 0.088 0.623
medical insurance.  (0.0) (6.3) (33.7) (42.4) (17.6)

Note: SD: Strongly Disagree, DA: Disagree, N: Neutral, A: Agree, SA: Strongly Agree
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Table 7: Other factors that might affect on selecting the preferred medicines

Questions

Packaging of
the product.

Expiry date of
the product.

Company of

manufacture.

Ease of getting
the product
(location of

pharmacy).

Responses Chi-square test exact p-values
Gender Age Ethnicity Marital Education income Residence

SD DA N A SA status level location

(n) (n) (n) () ()

% % % % %

21 83 251 251 94 0.041 0.065 0.037 0.028 0.456 0.059 0.053
(3.0) (119 (35.9) (359) (13.4)

4 30 152 320 194 0.044 <0.001 <0.001 0.542 0.002 0.319 0.063
(0.6) (4.3) (21.7) (45.7) (27.7)

5 101 242 261 91 0.100 0.011 0.024 <0.001 0.015 0.052 <0.001
0.7y (144 (34.6) (37.3) (13.0)

4 44 181 330 141 0.256 0.305 0.086 0.082 <0.001 0.152 0.122
(0.6) (6.3) (25.9) (47.1) (20.1)

Note: SD: Strongly Disagree, DA: Disagree, N: Neutral, A: Agree, SA: Strongly Agree
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